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PRIVATELY PUBLIC / PUBLICKLY PRIVATE



The use of cell phones is frequent 
in the urban landscape and with 
the new facebook and twitter 
applications, it’s no longer about 
sharing information or commu-
nicating with a few friends, now 
its sharing this formerly private 
information about what you're 
doing or where you are with the 
world. The public and the pri-
vate are being blurred through 
the introduction of new media, 
social networking and the infor-

mation age. The public act of 
shopping is becoming private as 
internet purchasing increases, 
private thoughts and informa-
tion is becoming public as social 
networks grow. Is this change 
in aptitude purely virtual or has 
it also changed the way we see 
and act in the real world? Are 
people prepared to place the 
same private information they 
announce in the virtual world 
out in the physical world?

UCA Canterbury School of Architec-
ture student’s facebook updates, 
December 2010.
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CASA DI 
GIULIETTA 

Verona is the city of Romeo and Juliet and Juliet’s 
house is one of the main tourist attractions of the 
city. It is visited daily by people who write their 
deepest, most private and emotional thoughts on 
paper and stick these up on the walls. 

The wall, could be said, works as a medium of 
communication between the writer and 
Shakespeare’s character, Juliette.  Its success is 
propelled mainly by the fame of the play and the 
romantic atmosphere of the place. 

EMA 
SHINTO A tradition of the Shinto religion in Japan, 

people write their wishes, prayers and 
resolutions on wooden blocks (ema) which 
are hung in hopes the gods will read them. 

The structures of the shrines are metal slabs 
with hooks onto which people can hang their 
blocks. An added roof provides shelter 
against rain. It is man-made and rigorous 
compared with the sleekness of the wishing 
trees. 
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ATELIER ICHIKU 
THE CABINS 
 Each cabin is made for a 
particular use. They can 
be transported anywhe- 
re and used for living. 
Could this be an exam-
ple of private actions in 
public space? 

B3 DESIGN 
CARDBOARD CAFÉ 
 Building technique used 

was of bringing a lot of 
cardboard “bricks” to-
gether and mounting 
them together. 

CARDBOARD CAFÉ 
 

STEALTH.UNLIMITED 
CUT FOR PURPOSE 
 Built using strips of cardboard with 
a row of wood to keep it stable. It is 
lightweight because of spaces 
placed between every sheet. Those 
spaces could be used for the storing 
of information. 

James Joyce, Ulysses 

“But mind you, don’t post yourself into the box little 
man, he said. 
The boys six-eyed Father Conmee and laughed… 
Master Brunny Lynam ran across the road and put 
Father conmee’s letter to father provincial into the 
mouth of the bright red letterbox. Father Conmee 
smiled and nodded and smiled and walked along 
Mountjoy Square east.” 

Writing is not the only form of information sharing. 
Word of mouth and phones are a popular example. The 
design of the writing booth feels inspired by a phone 
booth. Although it is outdated, it is a perfect example 
of private and public furniture.  

 

 

 

 

 

 

 

 

 

  

 

 

 

  

 

 

 

 

 

 

 

 

 

 

  

  

TOM ENDERSON 
WRITING BOOTH 
A personal space for writing in a 
public environment was Enderson’s 
goal when creating the writing 
booth. 

We found his project, though it takes 
a different turn, is very similar to 
ours in the way that it relates to the 
writing of data and its significance in 
space. 

George Perec, Species of Spaces 

“There are very few events which 
don’t leave a written trace at least. At 
one time or another, almost 
everything passes through a sheet of 
paper (…) on which, at varying speeds 
and by a different technique 
depending on the place, time or 
mood, one or another of the miscel-
laneous  elements that compromise 
the everydayness of life comes to be 
inscribed.” 

The techniques at which we record 
these events have changed and 
expanded, from notebooks to letters, 
e-mail, livejournal and facebook. From 
private controlled information, to the 
vast publicity of the internet. 

 HEATHERWICK STUDIO 
UK PAVILION 

The UK pavilion was built for the Shanghai Expo of 2010. It 
showcases seeds from the Royal Botanical Gardens at Kew, 
representing the UKs historical interest in greenery and the 
importance of seeds as the originators of most of the 
planet’s resources. The building embodies the city and 
nature through making the building “grow” from these 
seeds. 

It starts out with a seed followed by many 
other seeds that gather to make the 
structure of the pavilion. Each seed is 
enclosed in the end of an optic fiber that 
pierces the main fabric of the building so 
allowing light to travel in. They map out a 
wave of information that emphasizes the 
massiveness of the UKs botanic knowledge. 

This mapping of information is one we are 
trying to achieve with our device so that it 
becomes a public documentation of the 
written ideas, comments, wishes, emotions, 
ect. of Canterbury citizens. 

 

 JAPANESE WISHING TREES 

At around new-year’s time, people write their 
wishes on strips of paper and hang them on 
trees in hopes that they will be heard by the 
spirits and fulfilled. 

This tradition has spread well beyond Japan 
thanks to the increasing popularity of 
Japanese culture in the western world and 
figures such as Yoko Ono. 

The style of the wishing trees connects with 
nature in a way that can be related to 
architecture. The wishes act like leaves which 
are hung on a stable structure. Our device 
could take this concept of creating a basic grid 
and having the information create the outer 
shape. 
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Geroge Perec described space 
to begin with words. These 
words make a space of inven-
tory and invention. The Page 
will attempt to create this space 
and invite people to write their 
thoughts in it. It will allow the 
citizens of Canterbury to post, 
to physically write out their 
daily on goings - private infor-
mation - into a published format 

where anyone passing by can 
read. The inner thinking area 
of The Page, like their intellect, 
will be completely private. The 
outer area will be public and 
these thoughts will traverse 
from the private to the public.
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The impact we are aiming for 
is one of awareness and enjoy-
ment: the enjoyment of hav-
ing the choice to publicize or 
privatize your information in any 
space and an awareness of what 
information we are sharing and 
why.
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